
*The data presented are representative examples: every reality is unique and requires tailored predictive models. 

Kinder Cards:

we love them all year round, but there are 
moments when we love them even more!

Spoiler: Not really! 

We took a look at the data on these 
sweet treats and found both 
confirmations and surprises! 

Now, we're sharing them with you.

When Kinder Cards are on 
promo, sales see a boost: 

#promozionale

It’s no secret 
that promotions 
drive sales. 

SET.1 SET.2 SET.3 SET.4

APRIL
+166%

SET.1 SET.2 SET.3 SET.4

JUNE
+132%

SET.1 SET.2 SET.3 SET.4

OTOBER
+243%

+530%

We analyzed another holiday to 
see if the trend was the same… 

And the craziest part? 
No promo needed! ;) We also took a look at the 

data on Ringo

which made a solid appearance 

in Epiphany stockings 

with .+40% sales

And that’s when we asked ourselves: 

what about other sweets loved by kids?

Outside the holiday season, Ringo gets its  . 

    revenge: in the days leading up to the return 

        to school (September 9-15), sales rise 

             compared to the rest of September.



Not bad, buT: 

In fact, during the week leading up to 
Befana, Kinder Cards see an incredible 
increase in sales!

+55%
+28%

for Ringo

for Kinder Cards


and not all moments behave the same way.

But having a clear picture of data patterns 
can make all the difference in staying one 
step ahead.

And that’s exactly what Machine 
Learning can do for you.

Not all variables have 
the same weight


