
*The following analyses are based on specific customer data and may not be applicable to all scenarios. 

Treat or 
Halloween 
Sales Data? Pumpkins are perfect 

for transforming 
homes into 

a horror movie 

set! ;)

And if it rains? 

Inspired by Instagram 

and TikTok? How many 
pumpkin recipes have 

you seen online that 
tempted you to try them?

But wait, 
there’s more!

What About Candy?

And if candy or pumpkins 
are on promotion?

Halloween Also Means 
Costume Parties

Halloween means more than just 
autumn, like monsters and spooky 
decorations...


Maybe that’s why pumpkin sales spike 
during Halloween week compared to 
other weeks:

Pumpkins are the undisputed 

stars of autumn, with sales soaring 
+85% compared to other seasons.

Pumpkin sales are actually higher 

on dry days:

If  are on sale, 
pumpkin sales jump 

potatoes
+25%.

Pumpkins are increasingly 
featured in sweet recipes, too.

When  is discounted, 
pumpkin sales rise 

chocolate
+20%!

Candy sales increase +17% 
during Halloween week.

Maybe because trick-or-treating 
in the rain isn’t much fun.

No one wants a soggy costume!

With artificial intelligence, we can monitor real-time data and 
adapt to trends and consumer behavior. Holidays like 
Halloween can heavily influence sales, just like many other 
variables.

And what’s a party without

wine? During Halloween week, 

red wine sales increase by 
+12% compared to the rest 

of the year.

Maybe it’s because of its 
"vampire" hue, perfect for 

the spooky theme!
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it doesn’t rain.

+7%

AI to the Rescue



We don’t have a crystal 
ball, but we can plan 
ahead and be ready 

to act quickly!

#Holiday Seasons


