
In Italy, 
, a new traffic code 

came into effect.

on December 14, 
2024

+5%

And now we ask ourselves: 

?



We couldn’t ignore the 
question!

how has it impacted our 
beloved spirits

We analyzed alcohol sales before and after 
the introduction of the new legislation 

, and here’s what we found:(December 14)

#promozionale

Comparison: Before and 
After the Legislation 

SALES OF HARD LIQUOR:

SALES OF WINE:

-5%

+11%

And for the "heroes" of 
this new traffic code: 

?non-alcoholic drinks

Is it a safer choice… or 
just a growing 
preference for milder 
alternatives?

Note well: Even a percentage 
change that seems small can have 
a big impact. This is especially true 
for products consumed in large 
quantities.

How do liquor sales generally 
fluctuate over the weekends?

From Traffic Code Analysis 

to a Broader Question:

Let’s combine the effects of 
Weekends + Holidays + Rain

In , rainy weekends see 
higher sales than dry ones.

December

In , rainy weekends 

lead to slightly higher sales than 

non-rainy ones. 

other months

And what if we also 
considered rain? 

Well, sales of alcohol-free 
beverages have increased:

Guessing sales is unnecessary. 



With , our machine learning tool, 

we can predict them.

Delphi

These Data Show How External Factors, 
Like a Change in Traffic Laws, Can 
Influence Consumer Behavior

*Comparison with weekdays.

December 
Weekends* 

+6%

Weekends in 
Other Months * +31%

Here’s what happens when Christmas falls on a weekday. 

+26%

+2%

*The data presented are representative examples: every reality is unique and requires tailored predictive models. 


